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8:30 – 9:30 Session 1 — The Power of Content Marketing

Overview: What is content marketing?  How can it impact your communications? Learn what 
smart leaders know about how the right content can be the differentiator for your higher education 
marketing and communications.
• Storytelling
• Blogging
• Curating content valuable to constituents
• Formats and planning
• 3 Things to do when you get back to campus

9:30 – 10:00 Q & A Discussion

10:00 – 10:30 Refreshment Break

10:30 – 11:30 Session 2 — Content Marketing on a Shoestring Budget
Overview: Today’s technology and access to resources on the Internet have provided access to 
marketing methods that were formerly only for the big players. Learn how even a small budget can 
bring you big results on your content marketing.
• Understand how you can leverage content marketing to stretch your budget
• We will take a $2000 budget (or less) and show what you can do with it over the course of a 

year to improve enrollment marketing
• Be ready to work smarter, not harder
• 3 tips to take back to campus to implement immediately 

11:30 – 12:00 Q & A Discussion

12:00 – 1:00 Lunch on your own

1:00 – 2:00 Session 3 — Content Development Workshop
Overview: Spend an hour with a content expert and your fellow workshop attendees coming up 
with a content plan that you can execute when you get back to campus. We’ll work on cost-
effective ways to leverage content through your various mediums.
• Practical exercises to help you identify your school’s distinctives to focus on.
• Exercises to come up with the questions your prospects want answered and developing the 

answers they are looking for.
• Walk away with a content editorial calendar and a plan to begin content marketing.
• Three things to start on Monday when you return.

2:00 – 2:30 Q & A Discussion

2:30 – 3:00 Refreshment Break

3:00 – 4:00 Session 4 — Putting it All Together – Sharing Plans and Q&A  
Overview: Share your content plans with your peers to sharpen your sword. We’ll review each of 
the created content editorial calendars, explore ideas on how to best present content, and discuss 
questions that may need t be addressed from the day’s meeting.
• Peer review of content marketing plans developed in Session 3
• Practical suggestions on how to get from here to there
• Walk away with a plan and insight from experts and peers on implementing your content 

marketing.
• Next steps for further learning.

4:00 – 4:30 Q & A Discussion

6:30 –   Dinner & Fellowship – Connections Dinner in Ballroom C-D

Workshop Overview 
CEP Credits:10 Points 

with a focus in marketing


