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Today’s Clutter   
How many marketing messages have you seen 
today? How many did you seek? 

•  T-shirts, exercise clothing 

•  Logos on computers, cars, tools 

•  Radio/TV/Airport/Billboards 

•  Local paper ads 

•  Online ads/mobile ads/app icons 
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Permission [Inbound] 
marketing turns 
strangers into friends 
and friends into loyal 
customers. It’s not just 
about entertainment – 
it’s about education.  
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Five Steps of Dating Your Prospect 

n  Offer the prospect an incentive to volunteer. 

n  Using the attention offered by the prospect, offer a 
curriculum over time, teaching the consumer about your 
product or service. 

n  Reinforce the incentive to guarantee that the prospect 
maintains the permission. 

n  Offer additional incentives to get even more permission from 
the consumer. 

n  Over time, leverage the permission to change consumer 
behavior toward profits.  
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Tactical Elements of Inbound   

n  Traffic Drivers (social media, SEO, PPC) that allows users to 
discover that the answer they seek is at your site. 

n  Landing Page that is persuasive and limited to achieve one 
goal: fill out the form to download the content. 

n  Gated content with answers that is valuable enough for the 
user to trade for their contact information. 

n  Authentic nurturing campaign to provide additional answers 
and unique calls-to-action to take users to next level of 
marketing funnel…additional content or meetings. 

n  Business intelligence to direct communication and next 
steps. 
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Inbound marketing, 
when done correctly, 
also provides deep 
levels of business 
intelligence. 
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SHADOWS 



what if? 
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What If There Is More To Know? 

n  How are prospects responding to your communication flow? 

n  What pages are they going to on your site? 

n  What are their main concerns? 

n  What are they saying on social media? 

n  When is the best time to reach out to them? 

n  What if you could know more? 
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Inbound marketing 
transforms flips the 
outbound marketing of 
promotion and 
interruption into that of 
information and 
permission. 
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Inbound Marketing 
Traffic Drivers (social, PPC, website, email) 

Landing Pages (focused on CTA) 

Gated Content (ebook, video, valuable) 

Marketing Automation (behind the scenes) 

Email Nurturing (personalized, relevant, timely) 

Business Intelligence (interests, concerns) 

Notifications (text, email, times for action) 
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Ideas for Gated Content/
Incentives 

n  Ebook/PDF 

n  Devotional/PDF/Text/Email 
Campaign 

n  Video/Audio 

n  Checklist 

n  Reference document 

n  Shipped Book 

n  Ebook 

n  Spotify Playlist 

n  Music 

n  Coupon Code 

n  Apparel 

n  Digital Wallpaper 

n  Resource List 

n  Templates/files/etc. 
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Take Away: 

n Inbound marketing is about permission and trust, 
two things you cannot purchase. 

n Incentives in the form of gated content will provide 
prospects what they search for and earn authority 
and trust for your institution. 

n Information and permission is the key to building 
trusting relationships. 

n Building relationships takes time and effort. 
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