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Groups Interviewed 

U.S. General 
Population 

N=1011 

Christian 
Prospective 

Students 

N=1264 

Christian 
Parents of 

Prospective 
Students 

N=550 

Faith 
Leaders 

N=980 

ABHE 
Stakeholders 

N=665 
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PROSPECTIVE STUDENT EXPECTATIONS 
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Christian Education Openness 

Disinclined 

Would definitely 
or likely not 
attend either 
Christian college 
or Bible college 

Open 

Open to 
considering 
Christian college 
or Bible college 

Inclined 

Would definitely 
or likely attend 
both Christian 
college or Bible 
college 
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16% 
28% 

55% 

Traditional/Non-Traditional 

Traditional 

• Ages ≤19 

Traditional 
Post High 
School 

• Ages 20-25 

Non-
Traditional 
Young Adult 

• Ages 26-39 

Non-
Traditional 
Mid-Life 

• Ages 40+ 
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30% 

10% 

30% 

31% 
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Connection Between Bible & Career 7 

How, if at all, do you see the Bible connecting to your vocation or career? 

56% 

47% 

56% 

34% 

48% 

37% 37% 

26% 

39% 

26% 

2% 

14% 

Inclined Open

It gives me encouragement that God has
a plan for my career.

It shapes the type of impact I want to
make with my career.

It gives me guidance about my conduct in
the workplace.

It gives me practical direction about what
my career will be.

It directs who I serve through my career.

It doesn’t influence me at all.  

Top College Goals by Segment 

Traditional 

• Determine career path (56%) 

• Gain practical job skills (45%) 

• Experience the world (40%) 

 

 

Traditional, post H.S. 

• Gain practical job skills (54%) 

• Determine career path (51%) 

• Increase earning potential (48%) 

• Make family proud (45%) 

Non-traditional, young adult 

• Increase earning potential (53%) 

• Gain practical job skills (51%) 

• Develop leadership skills (40%) 

Non-traditional, mid-life 

• Increase earning potential (55%) 

• Gain practical job skills (45%) 

• Learn more about interests (36%) 
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Vocation / Career Direction 9 

 At this point, do you feel called by God to a specific vocation or career? 

23% 

30% 
31% 

15% 

All Prospective Students 

Yes, very clearly

Yes, somewhat clearly

Not really

Not at all
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DECISION INFLUENCES: FAITH LEADERS 
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DECISION INFLUENCES: SOCIETY 
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The Brand of Bible Colleges 

Which, if any, of the following words do you feel describe Bible colleges? If you are not familiar with Bible colleges, what might you expect 

based on the description you read in the previous question? 

Weighted Base = 1011 

12 

Which, if any, of the following words do you feel describe Bible colleges? If you are not familiar with Bible  
colleges, what might you expect based on the description you read in the previous question? 

4% 

4% 

4% 

5% 

5% 

31% 

37% 

52% 

56% 

56% 

Competitive

Innovative

Affordable

Fun

Separatist

Conservative

Moral

Ministry preparation

Spiritual learning

Christian community

To
p

 5
 

B
o

tt
o

m
 5

 

Other words that describe Bible 
colleges 

Total 

Serving 26% 

Making a difference 21% 

Too religious 18% 

Well-rounded education 17% 

High quality education 16% 

Job preparation 15% 

Old-fashioned 13% 

Out of touch with culture 8% 

Flexible learning options 8% 

Diverse 8% 

Repressive 7% 

None of the above 9% 
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Read Bible less 

often / High to 

moderate view of 

Scripture 

Read Bible 4+ times 

weekly / Have a 

high view of 

Scripture 

Negative attitudes 

toward Bible 

Rarely read  

Bible / Indifferent 

toward it 

FRIENDLY ENGAGED 

NEUTRAL SKEPTIC 

Bible Engagement Segments 

All Adults 

38% 21% 

17% 24% 

FRIENDLY ENGAGED 

NEUTRAL SKEPTIC 

40% 34% 

8% 19% 

Elders (70 plus) 

 

Elders 

Boomers 

Gen X 

Millennials 

FRIENDLY ENGAGED 

NEUTRAL SKEPTIC 
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40% 25% 

12% 24% 

Boomers (51-69) 

 

Elders 

Boomers 

Gen X 

Millennials 

FRIENDLY ENGAGED 

NEUTRAL SKEPTIC 

42% 15% 

19% 24% 

Gen X (32-50) 

 

Elders 

Boomers 

Gen X 

Millennials 

FRIENDLY ENGAGED 

NEUTRAL SKEPTIC 

30% 14% 

29% 28% 

Millennials  (18-31) 

 

Elders 

Boomers 

Gen X 

Millennials 

FRIENDLY ENGAGED 

NEUTRAL SKEPTIC 
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DECISION INFLUENCES: PARENTS 
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Conclusions 

• Career, career, career 

• Church “ecosystem” is faltering as a feeder 

• Opportunity to grow non-traditional market 

• Adaptive solutions vs. technical tools 

• Internal clarity is critical 

• Create learner-focused communications 
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