
Social Media Engagement & Best Practices 

Overview 

The overall goal, regardless of social media channel, is to engage and provide information to 
your audience. That information needs to be more than just your information and content; it 
needs to be content relevant and valued by your audience. A good rule of thumb: 80percent of 
the content shared on social media should not be about you or your brand. It needs to be 
about the questions that your audience has about the service you provide. 

For example, a successful engagement for an organizations would be to share regular content 
updates about the items that answer your audience’s most pressing questions and providing 
content in which they are most interested. Sprinkled into the 20 percent would be how your 
particular organization answers those questions.

Engagement is a different form of marketing and social media is a different platform by which 
educating is the preferred over advertising.


All Networks 

In all social media networks, engagement has basic tenants: 

• Courtesy 

In all networks, courtesy and decency is expected. Be sure to thank new followers, those 
who take the time to retweet or like your updates, and anyone who might mention you. All 
networks provide tools to monitor mentions of your name or brand and provide various 
forms of alerts (i.e. text messages, e-mails, etc.) to inform you regarding an engagement.


• Conversation 
Remember social media is more about conversation than anything else. Be sure to provide 
opportunities for your audience to engage by asking for questions, comments, and 
encouraging dialogue.


• Respond to Comments  
Be timely in answering questions or allowing access to private areas or groups, especially if 
you chose to use social networking as a way to provide customer service. Do not let 
comments go unanswered. Also do not ignore negative comments. Use negative issues as 
a way to inform and provide unmatched customer service.


• Headlines 
Consider your headline on any post and recognize that it will engage the user to click on 
your link to engage deeper with your content. Keep your headlines short, creative, and 
engaging.


• Images & Videos 
Statistics show that social media posts that contain imagery and videos are more likely to 
be clicked upon or shared with other users. Be sure to leverage visual content when 
possible.
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• Most networks will provide means by which to import users via your e-mail contact list. 
This is a quick and effective way to discover who you already know within a social network 
as well as invite those connections that might not already be on the network. 

Twitter 

Best practices for Twitter include:

• Keep to 100 Characters or Less  

Even though Twitter allows 144 characters, be sure to keep your post shorter than 100 
characters for others to retweet and have the room to add their own comment. Posts 
shorter than 50 characters are often clicked more frequently than longer posts.


• Post with Image 
Imagery (including videos) increases click rates and sharing. Be sure to use relevant images 
that add to the story. Consider infographics, photographs, quotes, and other elements of 
content.


• Add Personal Thought/Opinion  
When curating the content of others, be sure to add your own thought or reason for 
sharing. This may be as simple as “Nice reminder” or “Great article”


• Use # Hashtags 
To share your content with those who are not currently following you, be sure to use 
relevant hashtags. Specific recommendations are included in the following sections. Keep 
the hashtags to less than two and research at hashtags.org to find appropriate and popular 
tags to use.


• Reference Others 
When sharing the content of others (especially individuals) be sure to make reference of 
their Twitter handle (i.e. @bartcaylor) so that they will notice the share. This will typically 
prompt them to retweet to their followers. This can be most effective with users with higher 
social authority to gather additional followers.


• Reply Effectively 
A little recognized protocol in Twitter includes the following: When you send a tweet, if you 
start with the “@“ symbol as the first character, you will only be communicating directly with 
that user. By adding additional content prior to the Twitter handle, you will broadcast to 
both your audience and the audience of the user. @contact at beginning (whisper) versus 
public conversation (not at beginning).


• Times to Post 
Most effective time can be discerned from Followerwonk and other tools. 
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LinkedIn 

• Headlines 
Be creative and engaging with your headlines to stand out in the update stream. Statistics 
show that more content is opened and read with engaging headlines.


• Post with Image 
Imagery (including videos) increases click rates and sharing. Be sure to use relevant images 
that add to the story. Consider infographics, photographs, quotes, and other elements of 
content.


• LinkedIn Blogs 
Be sure to take advantage of LinkedIn’s blogging platform to repurpose content from your 
blog. This is a great way to build additional followers and engagement though LinkedIn.


• LinkedIn Groups 
Often an under-utilized way to build authority with your prospective audience. Best 
practices is to regularly publish into the groups, engage with the comments others leave, 
and answer questions from other group members. Be sure to research and join groups 
based upon the affinities of your prospective audience. Also consider starting your own 
groups for affinity audiences such as clients, accepted students, specific subjects which 
you have authority, etc.


• Company Pages 
Be sure to set up company pages (or university pages) for your organization to post key 
information, job openings, and other content relevant to your organization.


Facebook 

• Headlines 
Be creative and engaging with your headlines to stand out in the update stream. Statistics 
show that more content is opened and read with engaging headlines.


• Post with Image 
Imagery (including videos) increases click rates and sharing. Be sure to use relevant images 
that add to the story. Consider infographics, photographs, quotes, and other elements of 
content.


• Engagement 
Look for ways to build conversation and be timely to engagement opportunities.


• Rich Media  
Be sure to leverage the ability to create albums, post rich media such as movies, and share 
links to other websites and blogs.


• Company Pages 
Be sure to set up company pages for your organization to post key information.


• Themed Days  
Consider using popular themed days such as “Throwback Thursdays,” “Friday Favorites,” 
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etc. This is an excellent way to create anticipation for your audience and to share additional 
content outside of the normal.


Google+ 

• Headlines 
Be creative and engaging with your headlines to stand out in the update stream. Statistics 
show that more content is opened and read with engaging headlines.


• Post with Image 
Imagery (including videos) increases click rates and sharing. Be sure to use relevant images 
that add to the story. Consider infographics, photographs, quotes, and other elements of 
content.


• Authorship 
Recognize the importance of authorship on your blogs and take the time to link your 
Google+ profile to those blogs to which you regularly post. 


• Search Engine Rankings 
Remember a key reason to participate in Google+ is to improve search engine ranking for 
your blog and other content outposts.


Pinterest & Instagram 

• Visual Storytelling 
Look for creative ways to tell your story through multiple exposures, creative visuals, short 
videos, or written word.


• Rich Visual Content 
Leverage infographics and other visual methods to repurpose other content such as 
reports, white papers, or other written content. Be creative on new ways to use old content.


• Use # Hashtags 
To share your content with those who are not currently following you, be sure to use 
relevant hashtags. Specific recommendations are included in the following section.
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Building Your Audience 

Different Networks, Similar Techniques 

While social networks differ from one another, there are similar ways to build audiences. In all 
social networks, you will be offered the ability to connect an email address book or upload your 
contacts to find people you already know on that network. That is one of the most effective 
ways to quickly get started on building your network. 


Practical Facebook Tips 
• Facebook Ads 

Facebook ads can be an effective way to build a fan base based upon your product or 
service. Consider creative ways to design your ads and be sure to use a specific 
demographic to pinpoint just the audience you are hoping to attract.


• Photo Tagging 
Especially effective after events, be sure to take photos and then post to Facebook and tag 
the individuals within the photos. This will be a way to get the attention of those who 
attended your event and encourage them to share with others.


• Conferences/Fairs 
Use “like us on Facebook” sign at conferences or fairs to share additional and exclusive 
content only for Facebook followers.


Practical LinkedIn Tips 
• Freely connect with others. The larger your network, the greater the ability you have to 

search on specific industries, contacts, and potential clients and customers.

• Many users, especially  start their ZeroMoment of Truth on LinkedIn. Be sure that your 

profile is built out to include keywords, as well as recommendations from others regarding 
your services. 


• Consider upgrading your LinkedIn subscription to the paid plan to have access to specific 
individuals who have viewed your profile. This often provides opportunity to connect with 
prospective clients and customers based upon those who have sought you or your 
company out.  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